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HRAT AFHIAT ITRIF TEAT [FST FIUIAHTS fFeraspre nfor erer
Fog gl Yiswed AfAes I afiedia 3mRds fFawor Weger

o T Fog g WisoeHedl [T T SToRUS fasha #gU AMfATRIOT
o WIGE, Hag MU RedaRear WgUHALy HEegsh Wegued d 9F ScuresArdr
SYCTSEAT AFT

GE, 22 TR 00 : Fifcgs-19=AT TS AMAT FheTld HARAT WG AT
oot 3MMOT 9T UG 3UcTeY Tkl ST HAT HUATHIS! HUIA: HRAd fawfad §
HIAY TGRS A [Feuere 0T 2reT FoggaR YisHed fAfAds Thd 3o 3.
Tl JETedrdaresdT, 31 Y=l digedra f3fcegee Hegee 3Hadd el Hesger
gisacdTAT ddlel 63 HOAd JUNAT U (TerT & 3for Hrdhn) 3nfor @ieguerd (erer
9o HATCl, 3T MOT GIveh fHAHOY) Icqearear fafay Fiar Jeacar WSS agh
eI TaT cadioMT aTaR &% 2ehdld.

7 Hﬁaﬂﬁi 2T hIfaeh AR ST ThT el A FEATAT B AT
BRI e Tierel BEfeaard qrelsl 0T=aT SR FTEehredl IR HETGUATHTST e
UhiAd dhel aTR e HPSAINDS 3T FAT0T YIFT ATl IR el 3.

FeIIehie STSIRUSER AUl AT JTeledl TTEl HeggF Huaredl faceniar dehforar
O IHE=A qAaHS! Toveed UieTor quard 3e 3 fTeveréear  waAToa
IRl UfhIaT deld el o ST Ifhar Fcrd.

TIET o gAY HUAedr faeRehichgel 8 HcdTaedeh 3clcel Ml Hhded HTMOT ITTedT Ak
SOIRUYSHT [Eol AW AT ASHA FAdT Hel. Sagea qard & Heery Hrifead
TSl 3T ACAT IHToasTId Hos T ool A1 AAEY 0T oifasara gzas araadiadier
AEHEY & Giawm faEaRd ol a1 wuwgrdl AT 308, HRA agehrear fafrse
IS & 83l 3cUlealid fAS0T TR #udid 3o 30ge cgradedl cgrear EHier
70T S gIUTR 1.

GISFEHHHITH HIFHUT HANGRT FeUIsT TEITeIT HISUT FIBIT Tt Har FXUITeh 1A
HYFA HgeadlbIET 0 SFSIGRl drel §alad 3e. #RBR 0T EifAd  qord=irdr
HEHIAIH HRAA T [1TeT HHGTIIAT HaT eaudradl 39g#d 3l Hediaiad] faver @
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RIST TGS J¥9 TIR FXOF JFETT AT i, CTeT Foggan Hfo [Feaqic ar alesh
FUGIHENGT Tebhelldcd] A0 ETAT RERRF HYeA AT FIARYS JRR9IaN AR
g fFAT Aol AT HA T HISUT FHIITENT TEHIAT HAH A Hal AT

TRT Fog gl WISFCHD SYIEAHIT FATF 0 FET FREFN HAFR Folter e
U, “TEITIT HISUT FIBIAe] GOFRIA AT TEHIAT HHG TIgI9erd d 9
3cTIGHT 3UASEAT FHITH Telel, TTEIST HIFET Feaqe Hgid. [Fergarcarmaaear ar
HTNGRIHS HHIT 9% JFIgar HEH 3R qaidt [@aror 30 3HRVATS Foqe
32l et TG [ASBICH 378, VEHBICAT HAFT &Il TN Feed IR TEHIIA
SHTeqH &I Glgraavl IHFeTell AFT §id 3iTe, ATl JHFETel 3ilela 3lp.”

e & dqofa: Suraa fasfla smeel S-aAd Huel 3dea e fden Ife wafas
ardreRoT= aRYUT AR 3T TN WSl WD TR aeduar sl faa 3
TN drael el Ted. FeAredr aRTFUT el FeggaT Yiseed fafAes awaadr
HIRIGRT FHANTT 3G AT FHISUT FHIBIA AMEehiedT IR YOT HIUAH AHS HAed Fiso.
RIar, AESEAT AT SHATGT IRSTAT T 3TeleY el G3e1 AIAS SEI-EI drelet
HIVATE Hed HIOATAT FIHREAT TIARNET & I 318, T FHGIRT 19T 3Helell TeT
Fog AT WIsTeHd! FAYAT TMET Tolldel Segiotd 0T Tl HfAswew fffies ar Husin
AMEHIIAN ScuTealrar AaHr Iredl fafelelientolcs Hheldl 030 HEY FTell 318

About the Flipkart Group

The Flipkart Group is one of India's leading digital commerce entities and includes group
companies Flipkart, Myntra, and PhonePe. Started in 2007, Flipkart has enabled millions of
consumers, sellers, merchants and small businesses to be a part of India's e-commerce
revolution. With a registered customer base of over 200 million, offering over 150 million
products across 80+ categories. Our efforts to democratize e-commerce in India, driving
access and affordability, delight customers, create lakhs of jobs in the ecosystem and
empower generations of entrepreneurs and MSMEs has driven us to innovate on many
industry firsts. Flipkart is known for pioneering services such as Cash on Delivery, No Cost
EMI and easy returns — customer-centric innovations that have made online shopping more
accessible and affordable for millions of Indians. Together with Myntra, which holds a
prominent position in the online fashion market, and PhonePe, India's fastest growing digital
payments platform, the Flipkart Group is steering the transformation of commerce in India
through technology.

For more information, please contact media@flipkart.com

About Tata Consumer Products Limited

Tata Consumer Products Limited is a focused consumer products company uniting the
principal food and beverage interests of the Tata Group under one umbrella. It was formed
after a de-merger of the consumer products business of Tata Chemicals Limited into Tata
Global Beverages Limited, under a Scheme of Arrangement which was sanctioned by the
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Tribunal in January 2020, the Scheme is operational from February 7, 2020. The Company’s
portfolio of products includes tea, coffee, water, salt, pulses, spices, and ready-to-eat
offerings. Tata Consumer Products is the 2nd largest branded tea company in the world and
over 300 million servings of its beverage brands are consumed everyday across the globe.
Its key beverage brands include Tata Tea, Tetley, Eight O’Clock Coffee, Tata Coffee Grand
and Himalayan Natural Mineral Water. Its foods portfolio includes brands such as Tata Salt
and Tata Sampann. In India, Tata Consumer Products has a reach of over 200 million
households, giving it an unparalleled ability to leverage the Tata brand in consumer
products. The Company has an annual turnover of ~Rs. 10,000 cr and employs 2,200+
people in its branded business workforce. For more information, please visit
www.tataconsumer.com



http://www.tataconsumer.com/

