Flipkart introduces ‘Back to College’ program to offer an enhanced
learning experience to students
Students can now get learning modules from leading edtech companies along with their
purchase of laptops and tablets during the 3-month long campaign
Bengaluru - June 18, 2021: Flipkart, India’s homegrown e-commerce marketplace, has
introduced a Back to College program to facilitate the educational needs of millions of students
as they begin their classes virtually this year. Under the program construct, Flipkart is making
available a wide selection of computing devices and bundled education content through tie-ups
with leading edtech players including Edukemy and Simplilearn. As part of the initiative, over
400 courses across coding, AI and competitive entrance examinations will be available to
students among a plethora of learning choices. This initiative aims at enhancing the learning
potential of students as digital learning takes precedence.
As students prepare to move into a new academic year, the “online learning” scenario, triggered
by the Covid-19 pandemic, continues to lead them to upgrade their education essentials with
the best computing devices to make their learning process more intuitive and impactful. As part
of the nearly 3-month initiative which started in June, Flipkart has curated a special page on the
platform to help students select the right computing and electronic items such as laptops,
tablets, printers, audio devices and IT peripherals along with online learning materials
depending on one’s primary use case. As part of the campaign, students looking for laptops and
tablets will receive options post purchase to pick relevant courses from the edtech partners in
an affordable manner.
Rakesh Krishnan, Senior Director, Electronics at Flipkart, said, “As students get ready for
the new academic year and are now better acquainted with virtual learning, we are closely
working with our brand partners to bring the best-in-class computing products, combined with
courses and content to enhance their learning experience. With nearly 40-45% of the demand
for electronics coming from the student community and the significant rise in the adoption of
online learning since last year, the industry is now shaping its offerings to cater to this
fast-growing customer segment and bring various interventions. Through our “Back to College”
program, students will benefit from the wide variety of courses offered by partners along with a
large selection of computing devices available on Flipkart that will cater to their diverse needs
and support them in choosing the best learning materials available.”
In the past year, the demand for computing devices including laptops and tablets has grown
multifold, as students switched to learning from home on the back of the pandemic. Interestingly,
while school students prefer to purchase budget laptops, college students are looking for
premium options to undertake complex tasks which require high processing power.
At the same time, online education offerings for classes 1 to 12 are projected to increase 6.3X
by 2022 from the base of 2019," according to an industry report*. It added that the post K-12
market is expected to grow 3.7X to touch $1.8 billion.

* Report by transaction advisory firm RBSA Advisors.

Flipkart’s customer insights also corroborated a growing demand for online learning materials
among the customers of computing devices. Earlier in April, Flipkart partnered with Codingal,
Avishkaar, Prograd and Vedantu to offer online courses for school students and witnessed good
traction among customers.
To better cater to the students’ needs, Flipkart also introduced its Student Loyalty Program with
wide-ranging benefits. Students will have to sign up on the electronics page on the Flipkart app
using their student identification card and after verification, they will be eligible for 3 months of
Flipkart Plus membership along with a host of other benefits on the purchase of electronics,
gadgets and backpacks.
About Flipkart:
The Flipkart Group is one of India's leading digital commerce entities and includes group
companies Flipkart, Myntra, Flipkart Wholesale and Cleartrip. Started in 2007, Flipkart has
enabled millions of consumers, sellers, merchants, and small businesses to be a part of India's
e-commerce revolution, with a registered customer base of more than 350 million, offering over
150 million products across 80+ categories. Our efforts to democratize e-commerce in India,
drive access and affordability, delight customers, create lakhs of jobs in the ecosystem and
empower generations of entrepreneurs and MSMEs have inspired us to innovate on many
industry firsts. The recent launch of Flipkart Wholesale, our new digital marketplace, is a
testament to our commitment to accelerate the growth of kiranas and MSMEs in India. Flipkart is
known for pioneering services such as Cash on Delivery, No Cost EMI and easy returns –
customer-centric innovations that have made online shopping more accessible and affordable
for millions of Indians. Together with Myntra, which holds a prominent position in the online
fashion market, Flipkart Wholesale and Cleartrip, the Flipkart Group will continue to steer the
transformation of commerce in India through technology.
For more information, please contact media@flipkart.com

* Report by transaction advisory firm RBSA Advisors.

