
 

Flipkart scales up supply chain operations with the launch of a dedicated large and 
non-large fulfillment center in Patna, Bihar 

● This 4.5 lakh sq.ft. fulfillment center (co-located box) aims to enhance the delivery speed 
and volume for various product categories 

● The facility is expected to create over 1,100 local job opportunities and drive supply 
chain efficiency in the region  

Patna, Bihar – June 12, 2025: Flipkart, India’s homegrown e-commerce marketplace, has 
strengthened its presence in Patna with the launch of a new fulfillment center (FC) to enhance 
its supply chain infrastructure in the state. The facility underscores Flipkart’s commitment to 
advancing digital commerce by empowering local sellers, creating opportunities for youth, and 
enhancing accessibility for customers. Additionally, it supports Flipkart’s growing network of over 
6600 sellers in Bihar, catering to increasing consumer demand. 

This facility will play a key role in boosting the local economy by generating over 1,100 direct 
and indirect job opportunities, strengthening the supply chain workforce, and contributing to the 
state's economic growth. Spanning over 4.5 lakh sq.ft, the fulfillment center will cater to a wide 
range of categories from health & beauty and mobile accessories to large appliances like 
refrigerators and washing machines – enabling faster and more efficient deliveries across 
1,000+ pincodes in the region.  

As part of Flipkart's commitment to inclusivity, the center employs a diverse workforce, including 
25% women and 5% persons with disabilities (PwDs). Employees will also receive 
comprehensive training, orientation and other developmental programs to equip them with a 
deeper understanding of supply chain operations.   

Equipped with advanced technologies such as conveyors for material movement and over 
59,430 sq.ft.. storage capacity for non-large items, the center enhances Flipkart's ability to 
handle high order volumes with both next-day and same-day deliveries. This expansion not only 
strengthens Flipkart's presence in the region but also supports the broader MSME ecosystem 
by streamlining operations and improving reach to customers statewide. 

Hemant Badri, Senior Vice President and Head of Supply Chain, Customer Experience, 
Re-Commerce & Minutes Business at Flipkart Group, added, “At Flipkart, we are committed to 
building a strong and tech-driven supply chain that enhances customer experience and supports 
India’s growing digital commerce ecosystem. The launch of our fulfillment center in Patna is a 
significant step in this direction, enabling faster and more efficient deliveries for large and 
non-large products. This facility will create meaningful employment opportunities, fostering local 
economic growth and reinforcing our dedication to inclusive development in the region.” 

Over the years, Flipkart has invested significantly in Bihar, generating numerous direct and 
indirect employment opportunities. The Patna fulfillment center reflects the company’s 
commitment to fostering meaningful opportunities while expanding its presence across India.  
 



 

About the Flipkart Group 
  
The Flipkart Group is one of India’s leading digital commerce entities and includes group 
companies Flipkart, Myntra, Flipkart Wholesale, Cleartrip and super.money.  
 
Established in 2007, Flipkart has enabled millions of sellers, merchants, and small businesses 
to participate in India's digital commerce revolution. With a registered user base of more than 
500 million, Flipkart's marketplace offers over 150 million products across 80+ categories. 
Today, there are over 1.4 million sellers on the platform, including Shopsy sellers. With a focus 
on empowering and delighting every Indian by delivering value through technology and 
innovation, Flipkart has created thousands of jobs in the ecosystem while empowering 
generations of entrepreneurs and MSMEs. Flipkart has pioneered services such as Cash on 
Delivery, No Cost EMI, Easy Returns, and UPI. These customer-centric innovations focus on 
enhancing digital payment offerings for all customers while making online shopping more 
accessible and affordable for millions of Indians.  
 
For more information, please write to media@flipkart.com 
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